Using social media for
communicating research: from
dissemination to dialogue
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How to promote the use of research
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If you build it, will they come?
~How researchers perceive and use web 2.0
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RIN report ‘key finding’

“Our study indicates that a majority of
researchers are making at least
occasional use of one or more web 2.0
tools... But frequent or intensive use IS
rare, and some researchers regard blogs,
wikis and other novel forms of
communication as a waste of time or even
dangerous.” RIN report p5
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Wh iteha " WatCh A blog on the Whitehall Village and Public Management, edited by Colin Talbot

Home

Whitehall Watchers — email and meetings

Fosted on February 4, 2011 by Colin Talbot

I have had lots of people interested in helping to expand Whitehall Watch, so I have set up an email list
to enable us to stay in contact more easily. Continue reading —

FPosted in Whitehall | 2 Comments

Who owns GP Consortia?

Posted on January 31, 2011 by Colin Talbot

Pardon my ignorance, but I have been tryving — and I confess failing — to try and get my head around a
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Blog Stats

m 54,250 hits
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The University of Manchester
Manchester Business School

Colin Talbaot is professor of public
policy and management at MBS.
He writes 'Whitehall Watch'in a
personal capacity.

Colin’s latest book
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NEWS  Mark Easton’s UK

Why are we so concerned about immigration?

Mark Easton | 14:00 UK time, Thursday, 2 February 2011 Comments (100)

An international survey of eight European and North American countries finds that the
British are easily the most hostile on the question of immigration and immigrants - even
though five of the nations polled have a greater proportion of foreigners in their
population.

According to the research commissioned by US and European think-tanks, people in the UK
are much more likely to say there are "too many" immigrants than comparable nations. In
Britain the figure is 59% compared to 27% in Germany and the Metherlands - both
countries with a higher level of foreign-born residents.

British respondents to the survey by Transatlantic Trends [37skE POF] are the most likely to
say that immigrants, both legal and illegal, are a burden on social services. Two-thirds of
Britons see immigration as "more of a problem than an opportunity” compared to around
50% in the US and mainland Europe.

Around a quarter of Brits don't think any migrant should be allowed to access the NHS
{25%:) or state schools (22%), even if they are here legally. In other European countries
with significant immigrant populations, the figure ranges from 1% to 5%.

Chart 5:
Access to State-Sponsored Healthcare Should be Available to...
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Jump to more content from this blog =

About this blog

I'm Mark Easton, the
BBC's home editor.
This is where 1
discuss the way we
live in the ever-
changing UK.

Subscribe to Mark Easton's UK

You can stay up to date with Mark
Easton's UK via these feeds.

D Mark Easton's UK Feed (R55)
D Mark Easton's UK Feed (aTOM)

If you aren't sure what RSS is you'll find
our beginner's guide to RSS useful.

Elsewhere at the BBC
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Social mobility

From Wikipedia, the free encyclopedia

1 This article needs additional citations for verification.

Please help improve this article by adding reliable references. Unsourced material may be challenged and removed. (November 20035)

In sociology and economics, as well as in common political discourse, social mobility refers to the degree to which an
individual or group’s status is able to change in terms of position in the social hierarchy. To this extent it most commonly refers
to material wealth and the ability of an agent to move up the class system. Such a change may be described as "vertical
mability,” by contrast with a more general change in position ("horizontal mcrbility"}.m Mobility is enabled to a varying and
debatable extent by economic capital, cultural capital (such as higher education or an authoritative accent), human capital
(such as competence and effort in labour), social capital (such as support from one’s social network), physical capital (such as
ownership of tools, or the 'means of production’), and symbolic capital (such as the worth of an official title, status class,
celebrity, etc). Many of these factors, however, ultimately remain intertwined with economic capital. In modern nation states,
policy issues such as welfare, education and public transport exercise influence. In other societies religious affiliation, caste
membership, or simple geography may be of central importance. The extent to which a nation is open and meritocratic is
fundamental: a society in which traditional or religious caste systems dominate is unlikely to present the opportunity for social
mobility.

Contents [hide]

1 Inter- and Intra-generational mokbility
2 Absolute and Relative Mobility
3 Rules of status: ascription and achievement
4 Structural and exchange mobility
5 Upward and downward mobility
G Muobility in the American warkforce
6.1 Educational factor
6.2 Gender and race factor
6.3 The negative impact of incarceration on social mokbility
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=lcome to Facebook — Log in, sign up or learn more @ = E] - EEJ = d’ Page

Email Password

waolesbury @talktalk. net _ Log in

Facebook helps you connect and share with Sign Up

the people in your life. It's free and always wil be.
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Create a Page for a celebrity, band or business.
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Why we have launched socialsciencespace Login

Comment on any of our articles without

By SAGE | Published: February 1, 2011 registration. You can also create an account
to connect with members in our forums, or to

«  Over the last year SAGE has devoted time and energy to become a contributor

celebrating the social sciences. We have done so by Members Login
convening a series of workshops, author panels,

conferences and public lectures around the world.

Whether in California, Delhi, Beijing, London or Search socialsciencespace
Washington DC to name a few locations we have heard

inspiring and passionate arguments for the importance of @

social science to healthy societies.

And yet, despite the power of these arguments, their Hot Topics
‘impact’, for want of a better word, has been diffuse. In the
UK we start this year in the knowledge of an astonishing fact: in future not a single
penny of state funding will go to support any student studying for an undergraduate

© Academic Funding
© Announcements
© Capacity Building

degree in the social sciences (or in the arts and humanities for that matter). © Communication
© |mpact
Part of the problem comes from the wide-ranging nature of the arguments © |nterdisciplinarity

presented. Social science ranges in subject matter from evolutionary psychology to © Paradigm Shifts
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Key features of social media

Technologies that

e create data sources that get richer as
more people use them

e trust users as contributors

* harness collective intelligence — ‘the
wisdom of crowds’

e above all are interactive — allow Q&A



Knowledge exchange

‘Strategies for promoting research use
should focus...on...interaction, social
Influence and facilitation...’

Nutley et al (2007), Using Evidence: How research can
Inform public services, page 192



Key characteristics of
dissemination and dialogue

Dissemination
content

statement

useful

when ready
avallable

one to many

Dialogue
relationship
Q&A
useable
when needed
accessible

one to one, one to
many, many to many



Three challenges for researchers

My place or yours?
 How to get heard among the crowd?
* \Whose voice counts?



1. My place or yours?

Where does the online research/practice
Interaction take place?

e on researcher’s sites?
e ON practitioner’s sites?
e Or in intermediary territory?



2. How to get heard among the crowd?

How can the research contribution to
practice compete for attention?

e forms of information seeking
e search engines and strategies
e tags, feeds, aggregators etc



Forms of information seeking

from Marcia Bates, UCLA Professor of Information Studies

Directed

Undirected

Active Passive
Searching Monitoring
Browsing Being aware




3. Whose voice counts?

Fewer gatekeepers - peer reviewers, editors,
iIntermediaries...

But value assessable by
e provenance?

e salience?

e popularity?



Two conclusions

In communicating your research social
media can help you to

 diversify your messages
 diversify your ‘platforms’



1.Diversifying messages

As well, as
e reporting research
think about
e alerting
* briefing
e applying

Social media can do some of these very
effectively



2. Diversifying platforms

Different platforms
e reach and engage different audiences
e suit different messages



“It seems most likely that web 2.0 [aka
social media] services will continue to
evolve as supplements to — not
replacements for — existing channels of
communication...’

RIN report p8



Thanks
wsolesbury@talktalk.net



