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How to promote the use of research





RIN report ‘key finding’

“Our study indicates that a majority of
researchers are making at least
occasional use of one or more web 2.0
tools… But frequent or intensive use is
rare, and some researchers regard blogs,
wikis and other novel forms of
communication as a waste of time or even
dangerous.”  RIN report p5

















Key features of social media

Technologies that
• create data sources that get richer as

more people use them
• trust users as contributors
• harness collective intelligence – ‘the

wisdom of crowds’
• above all are interactive – allow Q&A

.



Knowledge exchange

‘Strategies for promoting research use
should focus…on…interaction, social
influence and facilitation…’

Nutley et al (2007), Using Evidence: How research can
inform public services, page 192



Key characteristics of
dissemination and dialogue

Dissemination
content

statement
useful

when ready
available

one to many

 Dialogue
 relationship
 Q & A
 useable
 when needed
 accessible
 one to one, one to

many, many to many



Three challenges for researchers

• My place or yours?
• How to get heard among the crowd?
• Whose voice counts?



1. My place or yours?

Where does the online research/practice
interaction take place?

• on researcher’s sites?
• on practitioner’s sites?
• or in intermediary territory?



2. How to get heard among the crowd?

How can the research contribution to
practice compete for attention?

• forms of information seeking
• search engines and strategies
• tags, feeds, aggregators etc



Forms of  information seeking
from Marcia Bates, UCLA Professor of Information Studies

Being awareBrowsing Undirected

MonitoringSearching    Directed

PassiveActive



3. Whose voice counts?

Fewer gatekeepers - peer reviewers, editors,
intermediaries…

But value assessable by
• provenance?
• salience?
• popularity?



Two conclusions

In communicating your research social
media can help you to

• diversify your messages
• diversify your ‘platforms’



1.Diversifying messages

As well, as
•  reporting research
think about
•  alerting
•  briefing
•  applying

Social media can do some of these very
effectively



2. Diversifying platforms

Different platforms
• reach and engage different audiences
• suit different messages



  “It seems most likely that web 2.0 [aka
social media] services will continue to
evolve as supplements to – not
replacements for – existing channels of
communication…’
RIN report p8
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