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 Introduction

• Climate of decreasing response rates

• Increasing amount of effort needed to maximise response

• Efforts to increase response often reactive, untested and
after surveys have been launched into the field
• Hence are often very expensive
• And not necessarily successful or cost effective

• In a climate of decreasing budgets more thought is
needed on how to maintain response rates without (overly)
increasing costs

• This presentation reflects on recent experience
developing the 3rd National Survey of Sexual Attitudes and
Lifestyles



 This presentation

• History of the Natsal surveys
• Outline of Natsal 2010:

• Scope
• Coverage
• Development work

• The problem – Response rates
• What would you have done?
• What we did
• Preliminary results

• Concluding thoughts



History



 Background (1)

• Prior to 1990, relatively little research in the area of sexual
behaviour

• Rise of AIDS in 1980s meant data on sexual behaviour and
attitudes urgently needed

• First large-scale study of sexual lifestyles and attitudes in a
random sample of the population designed in 1987

• Survey vetoed in 1989 by UK Government



 



 



 Background (1)

• Prior to 1990, relatively little research in the area of sexual
behaviour

• Rise of AIDS in 1980s meant data on sexual behaviour and
attitudes urgently needed

• First large-scale study of sexual lifestyles and attitudes in a
random sample of the population designed in 1987

• Survey vetoed in 1989 by UK Government

• Wellcome Trust stepped in with funding and survey launched in
1990

• 20,000 interviews with 16-59 year olds

• Main focus on HIV



 



 Background (2)

• By the end of the 1990s urgent need for an update following
increases in STDs and teenage pregnancy

• Natsal 2000 funded by MRC

• 12,000 interviews with 16-44 year olds + London and Ethnic
boosts

• Focus on HIV, STIs and general sexual health

• Behavioural and biological measures (Chlamydia testing)

• Worrying trends such as increases in risk taking in behaviours
between 1990 and 2000



The Times

30th Nov 2001



The Guardian, 30th Nov 2001

The Daily Star, 30th Nov 2001

The Daily Mail, 30th Nov 2001

Metro,
30th Nov 2001



Natsal 2010



 Natsal 2010

• Funded jointly through Wellcome Trust and MRC grants

• Consortium of NatCen, UCL and LSHTM

• 15,000 interviewers with 16-74 year old + young people
boost

• Broader sexual health focus, including sexual function

• CAPI + CASI + qualitative follow ups

• Behavioural and (more) biological measures

• Fieldwork spread over 2 years

• Reporting in 2013



 Topic coverage

Face to face
• General health
• Family when growing up
• Learning about sex
• First sexual experiences
• Contraception
• Sexual attraction and

experience
• Attitudes towards sex and

relationships
• Demographic questions

• Urine sample
• Saliva sample

CASI
• Behaviours and

partnership history
• Details of most recent

partners
• Paying for sex
• Sex abroad
• Nonconsensual sex
• Pregnancy and parenting

history
• Fertility intentions and

infertility
• Sexual function
• STIs
• Circumcision
• Mood and wellbeing



 What is Natsal used for?

• Key resource for scientists, clinicians and policy makers

• Regularly informs sex education policy and public health
planning

• Natsal 2000 main source of information for:
• Teenage Pregnancy Strategy
• National Sexual Health and HIV Strategy
• Chlamydia Screening Programme



Response rates



 Response rates

• Natsal 1990: 64.7%

• Natsal 2000: 62.9%

• Natsal 2010: ?!



 Development work: 2 years

Consultation with
stakeholders

Expert Panel

Main stage

Dress Rehearsal

Cognitive testing

Pilot

Respondent workshops



 Response rates

• Natsal 1990: 64.7%

• Natsal 2000: 62.9%

• Natsal 2010: 37.9%?!



 Pilot advance letter

Think about:

• Visual design and layout

• Content

• Survey identity / overall impression

Be honest!



 What next?

• Consulted widely within organisation,
literature, advisory group

• Got an external communications company to
redesign our advance letter and work on
survey branding

• Respondent website
• Consider increasing the token of appreciation
• Web option for some unproductives
• Motivate interviewers



Results



 Response rates

• Natsal 1990: 64.7%

• Natsal 2000: 62.9%

• Natsal 2010 pilot 1: 37.9%

• Natsal 2010 pilot 2:

• Natsal 2010 main stage wave 1 (with
reissues):

50.3%

55+%



 Comments on letter

• “Just wanted to say how enjoyable this study is
proving to be … really appreciate the slick
appearance of the introductory paperwork. it's
making the doorstep introductions so much easier
than some other projects” Interviewer

• “I have been speaking to quite a few interviewers
today and the one common thing they are praising is
the advance letter, basically saying that they are not
having trouble selling the study on the doorstep at all
as the advance letter is so clear and precise,  it is a
case of when can you do the interview” Ops staff



 



 Token of appreciation experiment

• Natsal 2010 2nd pilot
and Main stage
Wave 1
experimented with
£15 and £30 ‘tokens
of appreciation’

6.3%Differ-
ence

(217)
(217)

Base

53.4%£30

47.1%£15

2nd

pilot



 Natsal 2010 – incentive amounts

• Natsal 2010 2nd pilot
and Main stage
Wave 1
experimented with
£15 and £30 ‘tokens
of appreciation’

1.6%6.3%Differ-
ence

(3375)
(3375)

(217)
(217)

Base

53.5%53.4%£30

51.9%47.1%£15

Mainstage
W1

2nd

pilot



Background to Natsal

INSERT VIDEO CLIP HERE



 Interviewer comments

• “One of the best most inspiring briefings ever
attended”

• “Having the professor to talk was informative and
gave lots of pointers to use on the doorstep”

• “I liked the film – it worked!”

• “I came away from the briefing feeling inspired about
the importance of the survey and with a clear idea of
the things it has achieved in the past and with good
arguments for the doorstep”



 



 Concluding thoughts

• No easy answer to response rate problems
• Some Natsal solutions may not be applicable

to other surveys and other subject matters
• Communication is key
• Consult widely for possible solutions
• Time and money up front likely to save (more)

time and (more) money later on



 

Thank you
Website:

www.natsal.org

Interviewer video:
http://www.natcen.ac.uk/natsaltrainingvideo/index.htm

Contact:
Andrew.Phelps@natcen.ac.uk
Soazig.Nicholson@natcen.ac.uk


